Direction:  Place an X in front of the elements that have been incorporated into the Recruitment Material Document.  Place N/A in front of any element that does not pertain to your study.  
Note: Advertisements generally contain limited information, but must provide enough information to the prospective subjects so that they can assess their potential eligibility.  Visual effects that may create undue influence cannot be used, e.g. placing the word PAID or NEED in all capital letters while the rest of the ad is in lower case.  If using any type of recruitment method that will require prospective subjects to click on a link in order to see the details of the recruitment ad, do not include reference to payment in the title of the link. The words used for the link are part of the recruitment material to be approved by the IRB.
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	Elements of Recruitment Material (Advertisements & Flyers)
	

	1.
	
	The name of the principal investigator

	 

	2.
	
	The department conducting the study



	

	3.
	
	The title of the study (may be abbreviated if it still provides sufficient information)

	

	4.
	
	An indication that the study involves research (e.g., “ You are invited to participate in a research study”)

	

	5.
	
	The major eligibility criteria that will be used to admit subjects into the study

	

	6.
	
	A brief description of the possible benefits, if any, to the subject from participating in the study. (Note: compensation is not a benefit).  


	

	7.
	
	If applicable, a statement that compensation is available or a statement of how much compensation is available and how it will be paid (e.g. “Participants may receive up to $100 paid in equal installments over 4 visits”  Reminder, reference to payment cannot be in the text used to link to the ad)

	

	8.
	
	The amount / length of time or other commitment required of the subjects.

	

	9.
	
	The location of the research and contact information for obtaining additional information.

	

	10.
	
	The IRB number (Note:  it is acceptable to insert the IRB number on an approved ad once it has    been assigned without seeking Approval via a modification).

	

	11. 
	
	If applicable, an accurate description of the condition under study and/or the research purpose.  If a placebo is to be used in a drug study, the advertisement should describe the study as a comparison of the drug to the placebo; if investigational products are to be used they must be identified as such and not represented as new treatments.
	

	12.
	
	If applicable, wording for any link that will be used for linking to the main advertisement.  (Reminder:  The text for the link is not to reference payment )
	


For more information regarding the content of an advertisement for recruitment, please review the UCHC Human Subjects Protection Office Policy #: 2011-015.0 
A “Sample Flyer” is available for reference.
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